
2020…

So that happened… 
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B e n  S e l w y n

D i r e c t o r ,  A C A  R e s e a r c h

b s e l w y n @ a c a r e s e a r c h . c o m . a u
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2 0 2 0  W A S  A  T O U G H  Y E A R  F O R  N E W  C A R  S A L E S
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VFACTS New Car Sales Report
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A LT H O U G H  T H E  P A I N  W A S N ’ T  E V E N LY  S H A R E D
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VFACTS New Car Sales Report
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W E  D I D  S E E  S O M E  W I N N E R S

15,253 Sales
( ↑ 8 3 % )

M G  Z S

5,494 Sales
(↑47%)

M G  M G 3

7,158 Sales
(↑78%)

3,294 Sales
( ↑ 9 3 % )

H A V A L  H 6

957 Sales
(↑101%)

H A V A L  H 2

1,988 Sales
(↑117%)

9,323 Sales
( ↑ 4 4 % )

L D V  D 9 0

715 Sales
(↑171%)

L D V  T 6 0

5,581 Sales
(↑58%)

VFACTS New Car Sales Report
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I N C L U D I N G  M A N Y  I N  T H E  A F T E R M A R K E T
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H E L P E D  B Y  T H E  R E T U R N  O F  T H E  G R E A T  A U S S I E  R O A D  T R I P
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C O N S U M E R  &  B U S I N E S S  C O N F I D E N C E  A R E  O N  T H E  R I S E
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Melbourne Institute and Westpac Bank Consumer Sentiment Index, Roy Morgan Business Confidence Index
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W H I L E  R E L I A N C E  O N  J O B K E E P E R  C O N T I N U E S  T O  F A L L
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J o b K e e p e r U s a g e

ACA Research SME Tracker
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R E F L E C T I N G  T H I S  C O N F I D E N C E ,  J O B  L I S T I N G S  A R E  U P
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Seek Job Listings
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A S  W E L L  A S  P L A N N E D  C A P I TA L  E X P E N D I T U R E

P l a n n e d  C a p i t a l  E x p e n d i t u r e
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ACA Research SME Tracker
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I N  T H E  A U T O  W O R L D ,  D E M A N D  S T I L L  H O W E V E R  E X C E E D S  S U P P LY

N e w  V e h i c l e  P r o d u c t i o n

Datium Insights New Vehicle Production Volumes
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K E E P I N G  U S E D  C A R  P R I C E S  A T  R E C O R D  H I G H S

U s e d  C a r  P r i c e  I n d e x

Datium Insights Used Car Price Index
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A T  A  G L O B A L  L E V E L ,  W E ’ V E  R E A C H E D  ‘ P E A K  O I L ’
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B U T  A U S T R A L I A N  E V  P O L I C Y  M E A N S  G R O W T H  H E R E  W I L L  R E M A I N  S L O W
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W I T H  O E M S  U LT I M A T E LY  D R I V I N G  C H A N G E
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N E X T  T H R E E  M O N T H S

Road Trips

Statement on 
invoices / social 
media –

“Are you going 
on a road trip? 
Make sure your 
car is safe and 
reliable!”

Essential safety 
check”

Used Cars

Increase in both 
volume and 
value. 

Talk to customers 
about whether 
they have 
recently 
purchased a ‘new’ 
second hand 
vehicle.  

Safety check / 
Prognosis.

Selling

High consumer 
confidence / 
some evidence of 
an increase in 
discretionary 
spending

Scheduling

Managing service 
demand. Send 
appointment 
reminders, and 
make it easy to 
re-schedule (if 
required)

Parts Supply

OEM parts 
shortages
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Q U E S T I O N S ?



THANK YOU


